Revenue Generation

As pay-TV operators and service providers look to boost their monetization,
targeted TV advertising is gaining significant traction. Even Netflix has
surrendered to the trend, joining the rest of the other streaming giants in the
AVOD world by launching its own advertising tier.

Al-driven targeted advertising, in particular, is an effective way to improve TV
monetization for operators and service providers, while alleviating reliance on
legacy, controversial, and third-party data-based targeting techniques. By
leveraging an Al/ML-based approach to targeted advertising, and by monitoring
the TV user experience, operators can tap into new revenue streams.

Anda Tanchuma
Senior Product
Manager,
Viaccess-Orca



Revenue Generation

Optimized Highly
target audience effective
segmentation advertising
Improved
understanding

of users and

households

composition
Profile based, Extended
personalized Increased viewing
experiences engagement time

Performance optimization

Premium
ad-tech
rates

Additional
advertising
opportunities




